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Mapping and Therapeutics _;

SBMT was founded in 2004, as International Brain Mapping &
Intra-operative Surgical Planning Society (IBMISPS). The name | .
was aimed at the international nature of the organization, its B
clinical and basic science approach toward brain mapping and ]
image guided surgery/therapeutics.

It promotes policies that support rapid, safe, and
cost-effective translation of new technologies
(diagnostics and therapeutics) into clinical
neuroscience (Brain, Spine and Mental Health).

%)

SBMT
MISSION

.

The Society for Brain Mapping and Therapeutics (SBMT) is a non-profit society
organized for the purpose of encouraging basic and clinical scientists who are
interested in areas of Brain Mapping, engineering, stem cell, nanotechnology,
imaging, and medical devices to improve the diagnosis, treatment, and
rehabilitation of patients afflicted with neurological disorders.

This society promotes public welfare and improves patient care through the
translation of new technologies/ therapies into lifesaving diagnostic and
therapeutic procedures.

Society is committed to excellence in education and scientific discovery.
Society achieves its mission through multi-disciplinary collaborations with
government agencies, patient advocacy groups, educational institutes, and
industry, as well as philanthropic organizations.

EDUCATIONAL OBJECTIVES

Upon completion of the scientific meeting, participants should be able to:

O Build bridges amongst multiple disciplines.

O Apply new findings in Neurotech, brain mapping o0o
Vi (BM) & therapeutics relevant to their own

sub-specialty.

= Assess cutting-edge technological advancements
Describe the effect of the newly developed g in Neurotech, BM & therapeutics, such as the
methods in medical imaging, medical devices,

nanotechnology, and stem cell/cellular therapy.
..................................... . medical imaging, and medical devices);

.........................................

emerging field of nano-bioelectronics (integration
of nanotechnology with stem cell/cellular therapy,

[Wﬁn re:evantl De;lgpr; pﬂssm'ﬁ f'ﬁ;e research Recognize advancements in other disciplines and
a: eve l.i'.imeI'i:IS in eulrntlec , BM, explain how such advancements could help them
therapeutics, and nano-bioelectronics. formulate new diagnostics and treatment

scientific work.

Assess possible impacts of new research and | v X
development on their own clinical and e . . . . " A
U1l / agencies, foundations, and industry in the researgh?""

Page 1 | @WWW.WDELDEHﬂINMAPPING-DEG

modalities; and

Understand and discuss the roles of governmental

and development of the field.
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" DEMOGRAPHICS

OUR AUDIENCE INCLUDES:

O Radiologists, Neurologists, Psychiatrists, Rehabilitation Medicine Physicians,
O O Cardiologists, Pulmonologists, Bio-ethicists, Attorneys, Legislators, Policy Makers,

[D] Oncologists, Radiation Oncologists, Neuroscientists, Engineers, Neuro-Oncologists,
Orthopedic/Spine Surgeons, Nanotechnologists, Pharmacists, Stem Cell Scientists,

Computer/Data Scientists, Physicists, Psychologists, Industry Leaders, Biochemists,

Post-Docs, Residents, Fellows of Different Specialties, Venture Capital, Private

Equity Funds, Angel Investors, Impact Investors and Private Offices.

100K+ Serwore

N

S P— J
—— PROFESSIONAL DEMOGRAPHICS —— —— GEOGRAPHIC DEMOGRAPHICS
Fiont S
Neurologists 15% ® North America  40%
@ Radiologists 10% Europe 20%
® Neurotech 10% ® Asia 20%
® Engineers 10% ® South America  10%
@ Oncologists 10% b Aushaiia 5o,
Psychiatrists 5% ® Africa 59
@ Investors 5%

Page 2 ‘ @ WWW.WORLDBRAINMAPPING.ORG
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All sponsorship tiers include increasing visibility, networking access, media amplification,
and scientific/business ecosystem engagement.
Benefits scale progressively across categories.
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# PACKAGE INVESTMENT KEY BENEFITS

Non-Profit & e Sponsor recognition within conference ecosystem

Government Partner e |Logo placement on sponsor recognition materials

ho s e Networking access
For academic institutions, $2,500 B EI i
non-profit organizations, e Brand visibility across sponsor listings

public agencies, and e Access to exhibit hall
healthcare initiatives. e 1 Opening Night Reception Ticket

e Sponsor directory listing

Industry Partner ® Logo placement on sponsor recognition materials
. b ¢ Enhanced institutional visibility
2 i pﬁ-rﬁmpanﬂn $3!500 * |ndustry networking opportunities
package for industry

organizations.

e Digital recognition on conference platforms
e Standard Booth Space
® 2 Opening Night Reception Tickets

Startup showcase participation

Logo placement on sponsor recognition materials
Exposure to investors and innovation leaders
Startup ecosystem visibility

Innovation directory inclusion

Early-stage company promotion

Standard Booth Space

3 Opening Night Reception Tickets

Startup Exhibitor
Designed for startups, $4 000
)

university spin-offs,
incubators, and
pre-revenue innovators.

* & & & & » »

e Logo placement in official program

Innovation Sponsor e Virtual exhibition listing on conference app

4 Foundational sponsorship $5 000 e Enhanced sponsor branding visibility
package with expanded ; e Networking and collaboration opportunities
branding exposure. e Digital recognition across conference ecosystem

e Standard Booth Space
® 4 Opening Night Reception Tickets

PageS ‘ www.worldbrainmapping.org
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1 . )
e All sponsorship tiers include increasing visibility, networking access, media amplification,
; ‘ and scientific/business ecosystem engagement. Benefits scale progressively across categories. T
L -
) '3 )
# PACKAGE INVESTMENT KEY BENEFITS
* Logo placement on sponsor recognition materials
e Priority sponsor visibility
Innovation Accelerator o Enhanced digital branding exposure
5 Spunsnr $ 1 0 0 0 0 e Expanded attendee engagement
Growth-stage engagement g © Strateg.ic networking npp?l.'tuf'nities
and visibility package. ® |nnovation ecnﬁy.sttem [?ﬂ?:ltlﬂﬂll‘lg
o Featured recognition within sponsor materials
e Standard Booth Space
e 5 Opening Night Reception Tickets
* Logo placement on sponsor recognition materials
y e Dedicated Startup Pavilion placement
Startup Pavilion o Tabletop display integration
6 Sponsor $1 2 000 * Exposure to investors, clinicians, and industry leaders
Dedicated sponsorship ’ e Stratup ecosystem branding
within the startup and e Enhanced innovation visibility
innovation pavilion. * 1 Conference Pass
e Standard Booth Space
* 6 Opening Night Reception Tickets
e Logo placement on sponsor recognition materials
o Dedicated workshop or training session
Wurkghgp Spunsnr  Panel participation with up to 6 experts
J4 Hands-on workshopand | $15 00Q | ¢ Workshopbrending ntegratin
educational engagement ’ : Hngh—e_n_gagemep t Edl.‘":amna.l DI -
: ¢ Scientific and clinical interaction opportunities
sponsorship. e Enhanced sponsor visibility within workshops
e Standard Booth Space
e 7 Opening Night Reception Tickets
¢ Logo placement on sponsor recognition materials
e 30-minute featured scientific presentation
Scientific Supporter e Participation in scientific panel (TBD)
8 Scientific and academic $1 8 y 0 0 0 : Dptirc.unal F:ME accreditation t..:wppurtunity
visibility package. 3 UF.mm,"E.II m-bmiti'} pl‘ESEI‘ItEtIEIII'IFSF
e Scientific recognition among clinicians and researchers
e Standard Booth Space
e 8 Opening Night Reception Tickets

? www.worldbrainmapping.org
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All sponsorship tiers include increasing visibility, networking access, media amplification,
and scientific/business ecosystem engagement. Benefits scale progressively across categories.

PACKAGE

INVESTMENT

KEY BENEFITS

Bioskills Lab Sponsor
Premium procedural and
surgical education
sponsorship.

$25,000

Logo placement on sponsor recognition materials
Dedicated Bioskills Lab station

Hands-on procedural engagement

Direct interaction with surgical and clinical attendees
Premium educational positioning

Sponsor logo placement

Sponsor-determined attendee passes

Standard Booth Space

9 Opening Night Reception Tickets

10

Business & Investor
Pavilion Sponsor

Business leadership, investor
relations, and professional
services sponsorship.

$30,000

Includes
3 Gala Passes

Logo placement on sponsor recognition materials
Investor pitch and business panel participation
Inclusion in:

- Investment workshops

- Legal and regulatory workshops

— Commercialization and business strategy workshops
Participation alongside business, legal, fundraising,
and investment experts
Strategic exposure to venture capital and private equity groups
10 Convention Passes
3 Gala Passes
Standard Booth Space

10 Opening Night Reception Tickets

11

package.

$40,000

Includes
4 Gala Passes

® @& & @& & @& @

® & @& @

Logo placement on sponsor recognition materials
Featured interview on Brain Mapping TV
Dedicated sponsor table

Expanded institutional visibility

Enhanced media exposure

Special press release distribution

Year-round campaign visibility on conference
app and digital platforms

Leadership positioning within conference ecosystem
15 Conference Passes

Standard Booth Space

12 Opening Night Reception Tickets

12

Convention Impact
Sponsor

Large-scale convention
branding and engagement

package.

Media & Leadership
. Sponsor

Institutional branding and

media amplification

$60,000

Includes
1 Gala Table
(10 Seats)

® & & & & & & & & + & & @

Logo placement on sponsor recognition materials
Advertising at the LA Convention Center
Workshop and panel participation

Expanded convention-wide branding

Logo placement on official program and Brain Mapping TV
Premium media amplification

Strategic attendee engagement opportunities
Special press releases

Year-round digital campaign visibility

15 Conference Passes

1 Gala Table (10 Seats)

Standard Booth Space

15 Opening Night Reception Tickets
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All sponsorship tiers include increasing visibility, networking access, media amplification,
and scientific/business ecosystem engagement. Benefits scale progressively across categories.
A} r .
e PACKAGE INVESTMENT KEY BENEFITS
¢ Organize dedicated scientific track
e 3 featured speakers
* 3 sponsored scientific sessions/panels
¢ Named keynote sponsorship
e Logo placement on entrance arch
Track & * Opening Night Reception sponsorship recognition
13 Keynote Sponsor $80.000 | * Dedicated sponsor lounge brancing opportunity
Premier scientific 4 e Executive breakfast, luncheon, and dinner introductions
programming and ¢ Dinner with Board of Directors
. : e Premium institutional positioning
/ .
ST Do ¢ Expanded media and press amplification
¢ Dedicated Sponsor Table
¢ Standard Booth Space
L ¢ 18 Opening Night Reception Tickets )
o Fully tailored sponsorship structure
o Access to attendee data
¢ Customized exhibition and engagement strategy
| ¢ Tailored advertising and media campaigns
‘ ‘ ¢ Premium Brain Mapping TV positioning
Premier Strateglc e Up to 3 customized keynote sponsorships
Sponsor $1 00,000 ~ | e Executive networking introductions
: Dedicated private breakfast, luncheon, and di ts
Fully customized $200.000Q | & Dedcack e, and dimner engagemen
flagship strategic ¢ Dinner with Board of Directors
partnership package. o Dedicated branded sponsor lounge
e Priority institutional branding across all convention assets
¢ Year-round media amplification and campaign visibility
o 2-3 Dedicated Sponsor Tables
¢ Standard Booth Space
o 20 Opening Night Reception Tickets
e A

e Additional Opening Night Reception Tickets: $200 per ticket

¢ Booth dimensions standardized across sponsorship categories unless otherwise customized
under Premier Strategic Sponsorship

e Virtual exhibition and app visibility begin from $5,000 sponsorship tier

ADDITIONAL e Special press releases and year-round digital campaigns begin from $40,000 sponsorship tier
INFORMATION e Executive networking experiences and Board-level engagements begin from $80,000 sponsorship tier
e Tailored sponsorship customization and attendee data access available from $100,000 sponsorship tier

/i
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940px h x 1920px w STATIC DIGITAL IMAGES ONLY Note: any critical information, main
_NO AUDIO- message and/or logo should be placed
Note: files for Digital Displays must be within the two right sections of the wall.

supplied in absolute pixels at a 1:1 ratio to File format:

the Display Resolution that is listed JPEG

. : A lamina Canvention
above, which represents the resolution e N 1§ Lonventl

for the actual unit. For this reason, Use the following format when naming

. . Color mode:
dpi/ppi is not relevant to the file size. RGB your files. You MUST include client name
Please DO NOT supply your files at any and contract number in order for us to

other size or resolution. process your upload.
Note: Bright white backgrounds are not

suggested as they may create copy client_creative_unitnumber_contractnum
$ 1 0 0 0 0 P E R CYC LE burnout. If using a white background, a ber
’ target value of R235, G235, B235 (also
known as “broadcast-safe whjte }:5

* $ 7K per cycle for a maximum of 7 days

for 10 hours per day, recommended.

* Large digital advertisement panels on the
Intercontinental Hotel during the convention.
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NEUROSURGERY NEUROLOGY
Image-guided therapy and intervention, brain tumors M antdidhrlars nauradsaaniaratinedh
and intraﬂFeraﬁ@ navigation, nanoneurosurgery, ) ( neuro-oncology, stem cell therapy, neuromodulation,
EI?JiEﬂtEET:tG ra::‘imsurger},r andlradiotherapy; : epilepsy, autism spectrum disorders, brain and spinal
minimally invasive therapy, vascular and functional cord function. EEG. and MEG
neurosurgery, neurotrauma, military medicine, and e ‘
surgical simulation. VAR y
0 B
PSYCHIATRY AND PSYCHOLOGY 7 RADIOLOGY -
Addiction and opioid disorders, psychiatric imaging, ) Functignal MNGRRG, R ruclear fedicne,
schizophrenia, depression, PTSD, and advanced MR peciiosiupy) MR=FE DT GiT PET, foclized
d_ﬂ;ﬁ;ﬁﬂ ks th:apeuﬁ:: N ultrasound, SQUID MRI, ultra-high and low-field MRI,
| - . .
J neuro-photonics, and photo-acoustics. y
i i
NEUROSCIENCE NANO-BIO-ELECTRONICS
Stem cells, molecular neuroscience, image-guided Integration of stem cell and cellular therapies
gene mapping, proteomics, genomics, neurophysiology, with nanotechnology, advanced medical devices,
and translational research. J and next-generation imaging systems. )
R kK
SPINAL CORD AND POLICY
PERI PH‘ERAL NERVE _ ity Healthcare policy, FDA regulations and reimbursement,
!Eegeneratmn, s_tem*-:ell thgapms, advanced Wiaging, federal and regional frameworks, Neuroscience-20 /
implants and biologics, perpheral nerve repai;, and G20 initiatives, and brain technology innovation parks.
functional restoration. y o
k' R
NEURO-ONCOLOGY IMMUNO-CELLULAR-THERAPEUTICS
Boron neutron capture therapy (BNCT), radiosurgery, Stem cell therapy, exosomes, CAR-T therapies,
radiation therapy, tumor treating fields (TTF), biomaterials, tissue engineering, and immune-based
and precision oncology. J L neuro=interventions. y
~ I
CRITICAL CARE, PAIN MANAGEMENT, NEURO-PHARMACOLOGY
AND REHABILITATION 6) AND DRUG DISCOVERY
Neuro-critical care, pain management strategies, ‘;ﬁ Small molecules, self-assembling compounds,
rehabilitation technologies, recovery protocols, and precision medicine, personalized and
long-term neurclogical care. g% targeted neuro-therapeutics. y
N '
OPTOMETRY / OPHTHALMOLOGY LONGEVITY
Ocular / Visual SEF'E:Eﬂing & Monitoring, Ocular Ageing blﬁﬂghﬂ healthy brain ageing, mgniti\re
Influencers of Physiology, Odd Balls - Eye Balls, resilience, interventions for lifespan extension,
Various Optic Nerve Pathways. and longevity therapeutics.
J A J
Y '

NEURO-ECONOMICS, BRAIN AND
NEUROTECH ECONOMICS (NEw CATEGORY)

Neuroeconomics, decision neuroscience,
neurofinance, brain market analytics, neurotech
valuation, and the economics of brain health.

‘ @ WWW. WORLDBRAINMAPPING.ORG

AN

BUSINESS / SERVICE PROVIDERS

(NEW CATEGORY)

Workshops on Technology Transfer, Regulatory Affairs,
Legal Affairs, Marketing, Business Strateqy,
Fundraising, Investments, Commercialisation,
Bench to Market Entrance, and Accounting.

aaaaa
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BOOTH - ONLY OPTIONS
P
*No co-branding Included
’ ’
10° X 10° BOOTH |
In-line $50 /sq ft
$5,000+
Corner $55 /sq ft
Booth Diagram, example only. Island $65 /sq ft
L .
— ' . 1 L M -
— =] —mgg;;_;m:_ _ 1 [\ *I These prices don’t include
MO e P T Y S PO r Teve ks tickets for attendance
; e Tml GRS | to the GFC Awards Gala.
}5 ; 153C | i
J 150C e[ ” ‘ 1 TR P '
1 ¥ omEimmi e, T . .;E s Please contact us if your
EECIE i ST ] || ¢ company is interested
§ b 1 i ] s et P 2 in building specific
‘”] J ﬁ ;_;I ) _m_ﬁ‘m 204|209 202 20 | | L= ° -1 * marketing and exhibition
--] 150 A | i E = _:w, 104103, wj”“ j; ; strategies.
| r Lo D] 5 - ~
b1 e | [E=—=tr=—= ext —— RESERVE YOUR
][ F |i|c..'q |.H% ‘L: ‘ SPDTHERE
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Exhibition space and booths are assigned in order of precedence.
Exhibitors are assigned space based on when the finalized invoices are received.

------

BOOTH STANDARD PACKAGE SHOW COLORS
ITEMS PROVIDED IN YOUR BOOTH, SHOW DRAPE COLOR(S): WHITE AND BLUE
PER EXHIBITOR: CARPET COLOR: FACILITY IS CARPETED
» 8" HIGH BACKWALL DRAPE WITH 3" HIGH
SIDEWALL DRAPE ALSO INCLUDED

« /" X 44" CARDSTOCK IDENTIFICATION SIGN . PERIMETER SECURITY

* 6’ X 30" SKIRTED TABLE - BLUE « ACCESS TO EDUCATIONAL SESSIONS

» 2 LIMERICK CHAIRS BY HERMAN MILLER . ACCESS TO DISCOUNTED HOTEL RATES
* 1 WASTEBASKET

EXHIBIT SHOW SCHEDULE

GENERAL EXHIBITOR MOVE-IN
Saturday, March 13, 2027 + 12:00PM to 5:00PM

EXHIBIT HOURS

Sunday, March 14, 2027  + 7:00 AM to 4:00 PM
Monday, March 15, 2027  « 7:00 AM to 4:00 PM
Tuesday, March 16, 2027 + 7:.00 AM to 4:00 PM
Wednesday, March 17, 2027 + 7:00 AM to 4:00 PM

.._ - g\.‘

= J
gt

N
g\IEWNE. ‘L B

EXHIBITOR MOVE-OUT

Wednesday, March 17, 2027 < 5:00 PM to 7:00 PM
FREIGHT REROUTE BEGINS*

*All outbound carriers must be checked in by this
time Wednesday, March 17, 2027 | 3:00 PM

| OCATION

Los Angeles Convention Center, 1201 S. Figueroa St.,
Los Angeles, CA 90015

West Hall, Concourse Hall.

| Vi Vol

e i
;| ] ' [ B
n'kp/ (R ¢

EXHIBITORS CONTACT

For Booth information: babak.kateb@worldbrainmapping.org
Contact: Dr. Babak Kateb. | P: 310-500-6196 | F: 323-654-3511

(

]

BN bl

Companies are responsible for all costs of furniture(other than Standard package), audio visual,
food and beverage. Order forms will be provided in the Exhibitor Service Kit, companies are
responsible for liaison with the General Service Contractor Directly.

PHQBTU I @www.wnrldhrainmapping.nrg




NETWORKING

L
E nte rta I n m e nt (Included in the Sponsorship packages BOOTH AND MARKETING)

Annual Neurotech Convention of SBMT 2027 Opening Reception:
Taste some local Wine and Cheese options, while
enjoying the variated art performances at the Brain Park Exhibition Hub Stage.

OPENING NIGHT RECEPTION MARCH 12™, 2027

)

_ CUSTOMIZED ADVERTIZING
~ AVAILABLE

Contact us for more details!

L babak.kateb@worldbrainmapping.org J

Visit www.worldbrainmapping.org for more information.

Page 11 l @ www.worldbrainmapping.org e i 7



BIOSKILLS LAB

-

The Neuro Vascular BioSkills Lab is designed for neurosurgeons
with knowledge and experience in endoscopic surgery, neurotrauma,

and/or neurovascular surgery. Short lectures and hands on practical
training will be provided to the attendees in the following areas:

* Neurotrauma

* Colloid cyst removal
* Pineal tumor biopsy
¢ Third ventriculostomy
 Skull base tumor

* Aneurysm surgery

SPINE BIOSKILLS LAB

The Spine BioSkills Lab is a hands-on practical course on cadaver to perform
Lumbar OLIFs and Cervical Total Disc Replacements, while teaching spine
surgeons the approach and discussing indications, complications, and
necessary tools. Performing the approach on a cadaver to show each step of
the operation with guidance from experienced spinesurgeons in a portable
cadaver lab.

-

Q = EXHIBITORS CONTACT
For Booth information & Industry Partnerships: babak.kateb@worldbrainmapping.org

L_g—ﬁ_l SURGICAL TRAINING
&

| a2 i .t
§ LA ) ¥ i

L BIBLLALIN |

Visit www.worldbrainmapping.org for more information.

Page 12 ‘ @ www.worldbrainmapping.org .
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DREVIOUS YEARS SPONSORS
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BY WORLD LEADERS IN THIS MEETING

e O
pApphed Neuroscience, Inc. * ol CO (fulgent

s lulari
Creatars of 2-Score EEG Biofeedback & NewroGuide™ O/‘VD X N celularit y
K\BAR 7 |
INTEGRA \\ Vi -~
mit uncerrainty IR s’ P —adP
2% VIELIGHT
i
N, 1OMA LINDA UNIVERSITY Q
MIND<EYE

Y HEALTH

HARLEQUIN

RECRUITING =

DATAR
CANCER GENETICS

cagVenture

43 NEURO-OPTOMETRIC
M EDI C AL REHABILITATION ASSOCIATION

Hitaka

BrainScepe

G L D B LI S N@ A ﬂpykep® ::” E'\ ERPRISE HEALTHCARE SOLUTIONS

I N S T I T UTE

AIRS
MEDICAL

A

SAINT LOUIS
UNIVERSITY.

.aQ-,NOVARAD

OLYMPUS

KLS T | BEY(A)ND .Jiﬂ‘D A|zE|;ézihl1er's Disease
GRH IMAGINATION

MIZWHO MICHELSON

PHILANTHROPIES

@Medtromc ninjt il

NordicNeurolLab

Téléth'n  E3SPINAL

Penumbra @ L %iM”ED'CM

goostance  Q Gammalile

Cityof Cedars
HopeQ ©@ Sinai

v W J

Neurotrope " IVE B corroration

BioScience

¥ raumedic

$ | ™ e SIEMENS D E:

synaptive

Visit www.worldbrainmapping.org for more information.
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IMPORTANT DATES

MONDAY, AUGUST 31,2026 | Early bird exhibition application deadine.

FRIDAY, OCTOBER 30, 2026 ‘ Workshops deadline.

FRIDAY, OCTOBER 30, 2026 ‘ Special marketing request deadline.

MONDAY, AUGUST 31, 2026 ‘ Hotel room booking (depending on availability*)

FRIDAY, OCTOBER 30,2026 | igital custom marketing deadline.

THURSDAY, DECEMBER 31, 2025‘ Exhibition representative(s) Registration deadline.

SATURDAY, MARCH 12, 2027 ‘ General Exhibitor Move-in (12:00 PM - 5:00 PM)

a ™\
Exhibition opportunities are open to:

e Pharmaceutical industries

Medical equipment manufacturers
Medtech industries

Startups

Software developers and providers
Publishers

Biotech & Cellular therapeutics companies
Non - Profits & Advocacy groups

Medical associations

Academic institutions

| aboratories

Hospitals & Clinics

_aw firms (copyrights, patents, personal injuries)
Service providers (Accounting, Investment, Staffing)
Venture Capital & Private Equity funds

e & & & & & & & & 9 =+ & @

Visit www.worldbrainmapping.org for more information.

Page 14 ‘ @ www.worldbrainmapping.org A



EXHIBITION FORM

INFORMATION
Title: Organization:
Full Name:
Job Title:
Address:
Phone: E-mail:
SPONSORSHIP LEVEL AMOUNT (USD)
1| Non-Profit & Government Partner ] $2,500
2 | Industry Partner $3,500
3| Startup Exhibitor $4,000
4| Innovation Sponsor $5,000
5] Innovation Accelerator Sponsor $10,000
6| Startup Pavilion Sponsor ] $12,000
7| Workshop Sponsor $15,000
8| Scientific Supporter $18,000
9] Bioskills Lab Sponsor $25,000
10] Business & Investor Pavilion Sponsor $30,000
11| Media & Leadership Sponsor $40,000
12| Convention Impact Sponsor $60,000
13| Track & Keynote Sponsor $80,000
14] Premier Strategic Sponsor $100,000 - $200,000
| Other (Please Specify):
\. J
r a
: DISCOUNTS AVAILABLE ~0—  MULTIPLE YEAR COMMITMENT
(%)« 5 scomtesmtons (T3] Bt oyt sy P
commitment (2 or more years)
D Yes D No
e 5% discount for early commitment by If Yes, How many years?
AUGUST 31, 2026 What Level of Sponsorship (Amount)? ]
r Y
| [ Yes ] No What Level of Sponsorship (Amount)’

[ & No satisfaction guaranteed and all purchases are final.

Visit www.worldbrainmapping.org for more information.

Page15 ‘ @ www.worldbrainma

e '__I-:':-l:l-”_n.'.- oF .-.:_.5
. baxa L Ll =
T L e L _ a e " - :
pping.org e
2 -~ I - 5
- - '
B I_I'- _..-" o _.F'-
i e T o



ALLERY

24TH ANNUAL
NEUROTECH
CONVENTION

MARCH 14-17, 2027

MOMENTS THAT INSPIRE INNOVATION

LDOBRAINMAPPING.ORG




M A R K Y Ol R CALENDAR
——

24™ ANNUAL NEUROTECH

(PharmaTech, CellTech, BioTech, MedTech and AiTech)

MARCH 14-17, 2027

R

LA CONVENTION CENTER
CALIFORNIA, USA




